ARMENIA AND THE WORLD

TOURISM COMPETITIVENESS
IN ARMENIA
AND WORLDWIDE

DOI: 10.52174/2579-2989_2022.6-101

Keywords: tourism, competitiveness, TTCI,
TTDI, indicator, sustainability

After the collapse due to Covid-19 pandemic,
tourism sphere started recovering in 2021 and 2022.
International tourism climbed to nearly 60% of
pre-pandemic levels in January-July 2022. In Armenia
tourism is recovering and in 2022 January-October the
number of incoming tourism arrivals was 1400000.
This growth is also connected with the high number
of Russian tourists visiting Armenia during Russian-
Ukrainian war.

This paper presents travel and tourism competitive-
ness and development indexes of 2019 and 2021. Armenia
was the 61st with 4.0 score in 2021 in TTDI. The main
issues are connected with the qualification of the labor
force, country brand strategy, T&T capital investment,
ticket taxes and airport charges, air and ground trans-
port infrastructure, natural, cultural and non-leisure
resources, environmental sustainability, pollution and
environmental conditions, preservation of nature, sea-
sonality of international tourist arrivals, etc. So, some
steps are needed in above-mentioned directions to in-
sure sustainable tourism development in Armenia.

n recent years, tourism was one of the fast-

growing spheres of the world economy. However,
Covid-19 changed tourism development trends. It brought
widespread restrictions on international travel. As a result,
international tourism fell by 73% in 2020, by far the largest
drop recorded in history. International arrivals were up by
5% in 2021, though down by 71% compared to 2019 lev-
els. World scheduled passenger traffic for the year 2020 -
compared to 2019 levels - showed a reduction of 50% of seats
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offered byairlines, areduction of2,703 million
passengers (-60%) and a USD 372 billion
loss of passenger revenues of airlines. The
cruise industry also experienced a loss of
three in four passengers in 2020, relative to
the 27.5 million passengers transported in
the previous year.

In 2019, the contribution of tourism to
the world economy amounted to USD 3.5
trillion, or 4% of world GDP, measured in
tourism direct gross domestic product.
According to UNWTO, the collapse in both
international and domestic tourism cut
tourism direct GDP by more than half in
2020, reducing it by USD 2.0 trillion, to
1.8% of world GDP.

The loss in export revenues from
international tourism in 2020 is estimated at
USD 1.1 trillion and represents 42% of the
total loss in international trade in 2020.

The International Labour Organization
estimates that the pandemic could cause the
equivalent of 305 million job losses, many of
which are in the tourism sector'.

The above-mentioned data reveal that
tourism sphere suffered a lot. However, in
2022 due to the levels of vaccination, travelling
and tourism started to recover. International
tourism climbed to nearly 60% of pre-
pandemic levels in January-July 2022.
International tourist arrivals almost tripled
(+172%) in January-July 2022 compared to
the same period of 2021. Europe and the
Middle East showed the fastest recovery in
January-July 2022, with arrivals reaching
74% and 76% of 2019 levels, respectively.
Europe (+190%) welcomed almost three
times as many international arrivals as in the
first seven months of 2021 while the Middle
East (+287%) saw arrivals grow almost four
times year-on-year in January-july 2022. The
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Americas (+103%) and Africa (+171%) also
recorded strong growth in January-july 2022
compared to 2021, reaching 65% and 60% of
2019 levels respectively. Asia and the Pacific
(+165%) saw arrivals more than double in
the first seven months of 2022, though they
remained 86% below 2019 levels.

According to the September 2022 survey,
the UNWTO Panel of Tourism Experts rat-
ed the period May-August 2022 with a score
of 125 (on a scale of 0 to 200). Prospects
for the remainder of the year are cautiously
optimistic, with a score of 111, showing
a downgrade in confidence levels. The
challenging economic environment includ-
ing high inflation and the spike in oil prices,
aggravated by the war in Ukraine, continues
to be the main factor weighing on the
recovery of tourism, according to experts.
Some 61% of experts now see a potential
return of international arrivals to 2019
levels in 2024 or later while those indicat-
ing a return to pre-pandemic levels in 2023
has diminished (27%) compared to the May
survey (48%)’.

Tourism is one of the main spheres of the
economy in the Republic of Armenia and it has
shown growth tendencies in recent years®.
According to the Statistical Committee of
the RA, in 2019 1894377 tourists arrived in
Armenia (increasing by 14.7% as compared to
2018)". In Armenia the growth of the sphere
was disrupted because of the Covid-19
pandemic as in the whole world. In 2020, the
number of incoming tourist visits to Armenia
decreased by 81% composing 360338. Due
to vaccination and tourism restarting rates in
2021 870308 incoming tourists visited
Armenia®. In 2022 January-October, the
number of incoming tourism arrivals was
1400000°. This growth is also connected with

The economic impact of restricting international mobility, 2022, Organisation for Economic Co-operation and Development

(OECD) and World Tourism Organization (UNWTO), pp. 3-4, https://www.e-unwto.org/doi/epdf/10.18111/9789284423743
> UNWTO World Tourism Barometer and Statistical Annex, September 2022, https://www.e-unwto.org/doi/epdf/10.18111/wtoba-

rometereng.2022.20.1.57role=tab)
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Sociology, 14(1), 199-213. DOI: 10.14254/2071-789X.2021/14-1/13

armstat.am/file/article/sv_12_19a_421.pdf

cle/sv_01_22a_421.pdf

The Socio-economic Situation in the RA, 2019 January-December, The Statistical Committee of the RA, p. 139, https://www.
The Socio-economic Situation in the RA, 2022 January, The Statistical Committee of the RA, p. 112, https://armstat.am/file/arti-

Data were taken from FB page of Tourism Committee of the RA, https://www.facebook.com/ArmeniaTourismCommittee/posts/

pfbid0ThKmDsHp6BqGd9SoZ Yf6SkZmoq2e)PpRehoxjyCEeuNETSkisdXQjYSWjFxMGtUEI



the high number of Russian tourists visiting
Armenia during Russian-Ukrainian war’.

In recent years domestic tourism was also
developing. In 2019 the number of domestic
tourists in Armenia was 1544600, increasing
by 41.4% compared to the previous year®.
In 2020 the number of domestic tourists
decreased by about 33% compared to the
previous year, amounting to 1045756 people.
However, in 2021 the number of domestic
tourists increased by 52.6% compared to
2020, and by 3.3% compared to 2019°.

After the pandemic it is very important
to be competitive in international tourism
market for attracting new tourists. That
is why this paper will discuss tourism
competitiveness issues in Armenia and other
countries.

Tourism competitiveness for a destination
is about the ability of the place to optimise
its attractiveness for residents and non-
residents, to deliver quality, innovative, and
attractive (e.g. providing good value for
money) tourism services to consumers and
to gain market shares on the domestic and
global marketplaces, while ensuring that the
available resources supporting tourism are
used efficiently and in a sustainable way'’.

World Economic Forum measures Travel
& Tourism Competitiveness Index since
2007.

A direct evolution of the Travel & Tour-
ism Competitiveness Index (TTCI), the new
Travel & Tourism Development Index (TTDI)
benchmarks and measures “the set of factors
and policies that enable the sustainable
and resilient development of the Travel
and Tourism (T&T) sector, which in turn
contributes to the development of a country”.
The 2021 edition of the index highlights the
vital need to invest in T&T, the impact of
COVID-19 and how sector stakeholders can
draw on T&T development strategies to build
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back better. In particular, amid the current
challenges, shifting demand dynamics and
future opportunities and risks, a more
inclusive, sustainable and resilient sector
must be created".

The transformation of the TTCI into the
TTDI reflects the index’s increased coverage
of T&T development concepts, including
sustainability and resilience impact, on T&T
growth and is designed to highlight the
sector’s role in broader economic and
social development as well as the need for
T&T stakeholder collaboration to mitigate
the impact of the pandemic, bolster the
recovery and deal with future challenges and
risks. Some of the most notable framework
and methodology differences between the
TTCl and TTDI include the additions of new
pillars, including Non-Leisure Resources,
Socioeconomic Resilience and Conditions,
and T&T Demand Pressure and Impact. The
index is comprised of five subindexes, 17 pillars
and 112 individual indicators, distributed
among the different pillars (figure 1).

Aside from the United States (2nd), the
top 10 scoring countries are high-income
economies in the Europe and Eurasia or
Asia-Pacific regions. Japan tops the ranking,
with fellow regional economies of Australia
and Singapore coming in 7th and 9th,
respectively. Meanwhile, Italy joined the top
10 (up from 12th in 2019) in 2021, while
Canada slid out (10th to 13th). The remaining
top 10 TTDI performers are Spain (3rd),
France (4th), Germany (5th), Switzerland
(6th) and the United Kingdom (8th). Viet
Nam experienced the greatest improvement
in score (+4.7%, 60th to 52nd) on the overall
index, while Indonesia (+3.4%, 44th to 32nd)
and Saudi Arabia (+2.3%, 43rd to 33rd) had
the greatest improvement in rank. Meanwhile,
Malaysia (-3.0%, 29th to 38th), India (-2.6%,
46th to 54th) and Mongolia (-2.1%, 76th to

Tovmasyan G., What mpact will the Great Flow of Russian Tourists have on the Restoration of Armenian Tourism?, AMBERD

Bulletin, 2022/2, pp. 55-64, DOI: 10.52174/2579-2989_2022.2-55
® The Socioeconomic Situation of the RA in 2021 January, p. 115, https://www.armstat.am/file/article/sv_01_21a_422.pdf
° The Socioeconomic Situation of the RA in 2022 January, p. 114, https://www.armstat.am/file/article/sv_01_22a_422.pdf
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ports/travel-and-tourism-development-index-2021/

Travel & Tourism Development Index 2021: Rebuilding for a Sustainable and Resilient Future, https://www.weforum.org/re-
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Travel & Tourism Development Index framework

FIGURE 1

\ The Travel & Tourism Development Index Framework™
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TABLE 1

/ Travel & Tourism Development Index 2021 overall rankings for some countries™

Soore Change since 2019

Rank Score
1 |apan 52 1 0.7%
2 Inited States 52 -1 -1.0%
3 Spain 52 2 0,.0%
4 France 5.1 2 -0.2%
a8 Germany aul -1 -1.8%
B Switzerland 2.0 1 -2 0%
7 Australia 5.0 1 -1.3%
) United Kingdom 2.0 -5 4. 5%
9 Singapore 5100 0 -1.4%
10 Italy 4.9 2 0.8
fil Armenia 4.0 4 1.9%
- Russian Federation - - -
66 Kazakhstan 3.9 0 0.3%
90 Kyrgyz Republic 34 3 1.9%
- Belarus - - -
44 Georgia 4.3 3 1.4%
45 Turkey 4.2 4 1.3%
63 Azerbaijan 4.0 4 -0.3%
- Iran - - -

" Travel & Tourism Development Index 2021: Rebuilding for a Sustainable and Resilient Future, 2022, p. 8, https://www3.wefo-
rum.org/docs/WEF_Travel_Tourism_Development_2021.pdf

" Travel & Tourism Development Index 2021: Rebuilding for a Sustainable and Resilient Future, 2022, p. 13, https://www3.wefo-
rum.org/docs/WEF_Travel_Tourism_Development_2021.pdf
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84th) had the largest declines in ranking™.
The TTDI 2021 covers 117 countries.
Economies that were covered in the TTCI
2019 but are not covered in the TTDI 2021
are Algeria, Brunei Darussalam, Burkina
Faso, Burundi, Democratic Republic of the
Congo, Ethiopia, Eswatini, Gambia, Guinea,
Haiti, Iran, Jamaica, Liberia, Mauritania,
Mozambique, Norway, Oman, the Russian
Federation, Seychelles, Uganda, Ukraine,
Zimbabwe and Taiwan, China. The 117
economies covered this year account for
approximately 96% of the world’s direct
T&T GDP in 2020. Data for the TTDI 2021
was collected before the war in Ukraine.
So, Russian Federation and Ukraine were

TABLE 2

D

removed from the ranking as data for these
economies no longer reflect current or
longer-term trends and conditions".

Table 1 shows the rankings for some
countries. Armenia was the 61st with 4.0
score. The neighbour states Georgia (44th)
and Turkey (45th) are in higher ranking,
while Azerbaijan is behind us (63rd).

Table 2 shows the index for Armenia for
2019 and 2021.

In TTCI 2019 Armenia was the 79th with
3.7 score. Compared to the 2019 report, there
is a drastic change in several indicators in
2021 report: indicators of safety and security,
international openness, price competitiveness,
ICT readiness, infrastructure have improved,

TTDI and TTCI of Armenia in 2019 and 2021'®

2027 209
Rank Score | Rank | Score

| TDIofArmenia | 6 40 | 79 | 3.7 |

mmm

Eusiness environment

Safety and security

Health and Hygien=

Hurman resources and labour markst
|CT Readiness

=l
1'3 EI.D 40 5.E|
a7 8.8 44 6.0
61 4 3 52 4 Eu

T&T Policy and Enabling conditions subindex m
Eu 7

Frioritization of travel and tourism
Inter national cpenness
Frice competitivensss

Infrastructure subindex 73 3 2 “

Air transport infrastructure
Ground and port infrastructure
Tourist service infrastructure

4
45 45 i4 32
19 6.9 30

B
f4 32 .41 2E|

T&T Demand Drivers subindex (in 2019 report this was Natural 17
and cultural resources

Matural rescurces
Cultural resources
Mon-leisure resources {added in 2021)

105
55

95

ED | 14

T&T Sustainability subindex (added in 2021) 3? 44 _

Envircnmental sustainability (acked in 2021)

Socioeconomic rezilience and conditions (added in 2021)

TE&T demand pressure and impact (added in 2021)

40
20

4.f .
4.6 - -

'* Travel & Tourism Development Index 2021: Rebuilding for a Sustainable and Resilient Future, 2022, pp. 3-4, https://www3.

weforum.org/docs/WEF_Travel_Tourism_Development_2021.pdf

' Travel & Tourism Development Index 2021: Rebuilding for a Sustainable and Resilient Future, 2022, p. 12, https://www3.wefo-

rum.org/docs/WEF_Travel_Tourism_Development_2021.pdf

'® Armenia, Travel & Tourism Competitiveness Index 2019 edition, http://reports.weforum.org/travel-and-tourism-competitive-
ness-report-2019/country-profiles/?fbclid=IwAR22gzypD-mq7h5HY7ioPJu4ZI10XO6R07700R])619VNaLUgtWwF5Sa03uO#econ-

omy=ARM,

Armenia, Travel & Tourism Development Index 2021 edition, https://www.weforum.org/reports/travel-and-tourism-develop-

ment-index-2021/explore-the-data
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indicators of business environment, human
resources and labor market, natural and
cultural resources have deteriorated. Key
issues were: Qualification of the labor force
(65th place), country brand strategy (61st
place), T&T capital investment, % of total
investment (98th place), ticket taxes and
airport charges, 0-100 (best) (88th place), air
and ground transport infrastructure (ranked
78th and 74th), indicators of natural, cultural
and non-leisure resources (ranked 105th,
85th and 88th), environmental sustainability
(ranked 70th), pollution and environmental
conditions (91st place), preservation of nature
(83rd place), share of young people not
in employment or education (103rd place,
31.1% of 15-24 year old), seasonality of
international tourist arrivals, peak season %
of total (81st place) etc.

Armenia ranks first in terms of 3G mobile
network coverage rate, % of pop., timeliness
of providing monthly/quarterly T&T data,
inbound length of stay (average: 17.7 days)".

Thus, in order to increase tourism
competitiveness, comprehensive actions
are needed on the pillars of the TTDI, the
indicators of which are low in the report.
Among the necessary main actions are:

e Improvement of tourist services and
transport infrastructure. In this direction, it
is very important to increase the quality of
tourist services'®, as well as the improvement
of the air and land transport infrastructure,
the increase of direct flights, and the
reduction of air ticket prices'.

o Increasing the level of environmental

ment-index-2021/explore-the-data

sustainability and protection of natural
resources. It is necessary to develop the
concept of sustainable tourism, which
will contribute to the protection of the
environment, reducing the negative impact
of tourism on nature and natural resources™.

« Increasing the qualifications of tourism
labor force. The development of the tourism
sector is largely influenced by the availability
of qualified labor force. In the RA, the
relationship between education and labor
market in the field of tourism is incomplete,
while  education should ensure the
preparation of qualified personnel in
accordance with the requirements of the
labor market™. In this regard, a number of
measures are necessary: the participation
of employers in the creation of educational
programs and in the organization of
education, improvement of practices,
updating of subject programs according
to the requirements of the labor market,
training of workers in the field, etc.

« Increasing the effectiveness of tourism
marketing and branding®. In order to make
the country recognizable and attractive
abroad, it is necessary to implement an
efective tourism marketing and branding
strategy of the country, large-scale marketing
activities using digital marketing tools, social
networks, etc.

Armenia should implement sustainable
tourism development strategies by increasing
the contribution of tourism in social-
economic, cultural, environmental
development of the country.

Armenia, Travel & Tourism Development Index 2021 edition, https://www.weforum.org/reports/travel-and-tourism-develop-
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Tovmasyan G., Assessment of Tourist Satisfaction Index: Evidence from Armenia, Marketing and Management of Innovations,
Sumy State University, Ukraine, 40007, Sumy, Rymskiy-Korsakov Street 2, Issue 3, 2019, 22-32, (DOI: 10.21272/mmi.2019.3-
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COVID-19 hwdwywpwlh wwwbwnny gpnuwpontpjwl ninpunt wuynd wwpbg, uwlwju
ulutig ytpwlwuguyt 2021 L 2022 pqwywuutpphu: Uhowqgqwiht qpnuwgponteiniup 2022 pyw-
Ywuh hntudup-hnihupt wék) b dhushwdwywpwlwihu dwwpnwyh gntipt 60%-h swhny: <wjwu-
wnwunwd uu gpnuwpontpintup ybpwlwugugnw £, b 2022 pqwlwuh hntudwp-hnyunbdptphu
ubipquw gqpnuwonohyubinh pwuwyp Ywqub) £ 1400000 dwpn, husp wwjdwuwynpgwsd b twle nniu-
niypwhtwuwu wwwnbpwaqudh dwdwuwwhwnjwdnd <wjwunwu wigbijwd nniu qpnuwonohly-
ubiph Ubd pYnY:
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Fasne TOBMACAH
Cmapuwuii uccnedosamens uccnedosamenbckozo yeHmpa «Ambepd», Al DY,
KaHOUOam 2KOHOMUYECKUX HayK, doyeHm

APMEHUA N MUP
KOHKYPEHTOCNOCOBHOCTb TYPU3MA B APMEHUN U B MUPE

lMocne konnanca us-3a naHaemun Covid-19 cipepa Typmsma Havana BocctaHasnusatbea B 2021 un
2022 ropax. MexpyHapoaHblii Typusm nogHanca noutn po 60% ponaHfemMUyYecKoro ypoBHA B AH-
Bape-utone 2022 ropa. B Apmenun Takie BoccTaHaBnvBaeTCa Typusm, U B AHBape-okTAbpe 2022 ropa
KONMYECTBO Bbe3fHbIX TypucTuyeckux noespok coctaesuno 1400000. D10t pocT Takme cBA3aH ¢ bonb-
UMM KONMMYECTBOM POCCUICKUX TYPUCTOB, MOCETUBLLMX APMEHWIO BO BPEMA POCCUIICKO-YKpaunHCKOM
BOIHbI.

B aToi1 cTaTbe npepcTaBneHbl MHAEKCbI KOHKYPEHTOCMOCOOHOCTUN 1 Pa3BUTMA NyTELLECTBUI N TypU3Ma
3a 2019 n 2021 ropbl. ApmeHus 3aHAna 61-e mecto ¢ 4,0 6annammn B 2021 rogy B TTDI. OcHoBHble
npobnembl cBA3aHbl C KBanudgukauueili paboyeit cunbl, cTpaterueii 6penpa cTpaHbl, KanuTanbHbIMU
BIOMEHUAMMN B chepe Typusma, Hanoramv Ha bunetbl 1 asponopToBbIMM cbopamm, UHPPACTPYKTYpPOit
BO3[YLLIHOrO W Ha3eMHOro TpaHCrnopTa, MPUPOAHbLIMU, KYNbTYPHbIMUA U HepasBlekaTenbHbIMU pecyp-
CaMu, 3KONOTMYECKOW YCTOMYMBOCTBIO, 3arpA3HEHMEM U COCTOAHMEM OKpyMaroLlell cpefbl, oxpaHa
NPUPOLbI, CE30HHOCTb MeMAyHapOAHbIX TYPUCTUYECKUX NPUOLITWIA U T.4. Takum obpa3om, HeobxofnMbI
HEKOTOpbIE Lary B BbllLeyKa3aHHbIX HanpasneHuax Ana obecneyeHns yCTOMYMBOro pasBuTUA Typu3ma
B Apmeruu.
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