cNhyULGr 64 Ursuusnihe3nhu

LNPUAGUNRAI3UL
ur3nhrLUPGMNRGE3UL Nk
CNOhLS RPNUUCM2NRIBUL

)
SQwywub
(eNYUUU3UL

Suwnbtiuwghwntpjwu
pGluwdNL, nngbiuwn

2010 p. gbipwquugniyayudp w-
Yupipty E <MSL-4' Gunwdw
nnud dwutiwghynygywidp: 2014 .
upwgly £ ippupbuwghyiniyewi
pbltwdénth  ghpwlwt  wuph-
Guit, 2021 p." nnglitiynh ghyrw-
Yt Ynsnud:

2016 /a.—hg <MSL «Uprbnr;»
hbywgninwlwt Yetippnup wp-
fuwypwlhg £:

2016 fa.-hg nwuwywbnmd
<& MYU-nud, 2019 p.-hg' <MSL
Yuwnwywpdwl wdphntinid,
2023 p.-hg' bplwip waypwlwl
hwdwjuwpwund:

120-hg wybh ghypwlwt hpw-
wwpwhmdubph, win pdnid” Ybg
Ubtiwgpnipywt b Gplip nuniduw-
Yuwt dGntiwpyp htnptiwy £ b hw-
dwhbnptuwly: <nnywdéttiphg 13-p
tpuwwgnyly Gu Scopus b Web of
Science pipbdwpwtbbnnid pun-
gnyyws wduwgnpbpnud:

ORCID - https://orcid.org/0000-
0002-4131-6322

Web of Science ResearcherlD:
AAH-5677-2021
Scopus Author ID: 56690085600

RUMGFUSUUL UhSNRULENL
uchuur<nhU b4
<U3uusuuvnhu

DOI: 10.52174/2579-2989_2023.3-56

Chduwpwnbp.  Gnpwdlinyggnit, hwagniuy, ipbpu-
iphi, 2nihhtiq qpnuwigngnipynil,
onthhtg thwnwint, Tax free
onthhug, Duty free fuwtinie,
qlnpnh wpndhy

Unpwélinyggqwt - wiprynibwipbpnuyayniup - hwidw-
fuwphuwght (pbpbunyquwin pundps nidtphg Ul £
LCun Euromonitor-h" hwagnwuph b Ynpplp  hwdwy)-
fuwphught wpnnibwptpnygynip 2020-2021 ppe. pu-
puwghly qutnny waby k 18,1%-ny, U 2021 . pniuyh
swihp Guquby £ 1,71 qppppnt UUL pnquip (dwbipuw-
Swfu wndtipp):

Lwignwuph b Ynphhp wprnynibiwpbipnipywt funyn-
puwgnyl pniywtbint wppuwphnd 2021 . tinkyy Gu 2h-
bwupwp, UUU-b, Uhwgyw (Gwquynpnienitip, 6p-
dwbhwb, Bwwntpwb: Lun npnud, 2pbwugpwin pnbpu-
iphth b hwgniuph wdbbwdbs wpypwhwbnnt £ wp-
fuwphnud, puly GU-U" wyn wwypwiptbph wdbbwdsé
ubpdniénnp:

Udpnne wppuwphnd ipbpuippih, hwagniuph, Guip-
yh b Ynghlih wpryniiwpbpnipyuwt Jbg bbpgpuiywé
Fwybh pwt 60 Uphnt wippuwignn:

2021 . wppuwphmd vhophtunid uwwnby Gu 16,7
vhwynp hwgnuypp (UG oush hwpyny dwipwdwpu
Juéwnpp dwywy) b Ynpply' vhophtip Swiuubyny 220,7
UUU nnuwinp: <wdwppuwphughti uwwnnnulwt Swiu-
ubipp hwagnwuph U Ynphyp hwdwp unyt dwdwbwlw-
hwipduwédnid Guquty Gu dnip 2057,8 dhjhwpn UUL
nngwp:

<nnywénmd ubipyuywgyty &b tnpwéliniyeywt wp-
nynibwpbpnipywt quinqugdwi dhyppnmidubnp, pnihhtiq
qenuwpnonipywt Eniynitip, fupwbdwl Gnwbwlub-
np, hhduwywl nGuipphtiwughwibpp, huswbu  bwlb
qunpnubph (pGuwyubpt pupp Juppwagdsh: Utnpw-
nuwnpd t Juipwpdlby <<-nmid hwgnwuph wpgpwnpne-
Rywl ninpupht b gniphtiq qpnuwizngnipjwit wnwighiw-
nwgdwb htwpwynpnipiniiiphb:



'lJnnuubUanJLu‘u wnryntuwpb-

nnipyniup  puqudwdhihwpn

wpdnnniejwdp  hwdwfuwphwihtu wprynt-

Uwpbipnieynuu £ ugppqwéd hwgniunh wwwn-

pwundwt b Jwdwnph phqutuphu: Npny

htwnwgnunnnubp wmwppbpwynd Gu unpw-
alunipjwu wpryntuwpbpniejniup (npp «pwp-
app unpwdlinieiniu» (High fashion) £ uintin-
onud) b hwgnwuwnh wpryntuwpbpnie)niup
(Ywd  «quugwdwihu  unpwdlinyentup»,
npu wpunwnpnd £ unynpwwu hwgniuwn),
ptl 1970-wlwuutphtu npwug vhol uwh-
dwuubpp, Ywpdtiu ph, juwnuyb| Gu: Lnpw-
aluntpyntup uwhdwuynid £ npwtiu hwgntu-
nh W wpubuntwpubpp né Ywd wju, huy

Jnipwpwugnip wywhh Ypnud GU dwpnhy:
Unpwaélinygjwt - wpryntuwpbpniegyniup

dwdwuwywlhg nwpwopowuph wpryntup

E: Uhusl 19-pn nwpp YGubpp gnpduwlw-

unwd wdpnne hwgnwwnp &bnwagnpd Ep

wuhwwubph hwdwp' Yuid nuwhu wp-
nwnpniejwu, Yuwd nbpdwlubphu wnipdwé
wwwnytinh dhengny: 20-pn nwiph ulgphu,
uh 2wpp gnpdnuutipny wwjdwuwynpywsd

(hugwbu ophtwy’ Ywph dbpbuwtbiph jwju

Yhpwnnipiniup, hwdwotuwphwihtu Yuwh-

wwihquh Ybpbpp bW wpnwnpnigjw gnp-

Swpwuwjht  hwdwlwpgh qupgugntdp,

dwupwoéwfu wnuwph Ybwbph nwpwdnt-

dp, huswhupp U hwupwfuwunieubpp), hw-
gnwuwnh wpwwnpniejniup nwpdwy quug-

qwowiht  (unmwunwpu  swithubipny) W

ulubig Jwbwnyb| wipwapywéd qubipny:
Unpwélinygjw - wpryntuwpbipniegyniup

pwrluwgwé E snpu dwiwpnuwlhg.
hniwiph, hhduwlwund' dJwupwpebtph W
gnpdywdpubiph, huswbu uwlb Yuoyh b
dnpent wpwnwnpnie)niu,

* nhquyubiptiph, wpwwnpanubiph b wy-
(ng Ynnuhg unpwdlnigjwt wwpwup-
ubiph wpwnwnpnie|nty,

o Jwupwédwfu qwdwnp,

o gnjwqnh b wnwotuwnwgdwu nwppbip
aubn":

Lbpywynud unpwduntpjutu  wpryntuw-

' Steele V., Fashion industry, https://www.britannica.com/art/fash-|,

ion-industry/Fashion-design-and-manufacturing,

Tovmasyan G., Fashion industry and shopping tourism, Aktyans ]

Hble NpobieMbl ryMaHUTapHbIX 1 €CTECTBEHHbIX Hayk, 2017,
1-3, pp. 80-83, https://cyberleninka.ru/article/n/fashion-indus-
try-and-shopping-tourism/viewer

pbipniginiup  hwdwfuwphwihtu  nuwnbunt-
pjwl pwndhs ndbiphg dblu Lt Uhug
COVID-19 hwdwywpwyp, pun Euromoni-
tor-h W McKinsey-h tipynt tnwpptip hGinwagn-
wmwlwu gbYynygubiph, Unpwélinigjuu wp-
ryniuwpbpnipiwl hwdwfuwphwiht GYw-
dnunp quwhwwnynd Ep 1,7 wphihnupg
dpuslk 2,5 wphihnu UUL nnup: Cuwn
Euromonitor-p* hwgnwuwnh W Ynohyp hw-
dwofuwphwiht ontjuh swithp 2020 pYw-
Ywupu Ypdwwnyty £ 18,1%-ny (Jhusl 1,45
nphthnu UWU'L nnpwn), dhusntin McKinsey-u
ugnud £, np 2019-2020 $huwtuwlwu tnwp-
Jw pupwgpnd unpwdlinypjwu b hwantu-
nh wpryntuwpbpnieniuu nwibigh) £ GHw-
dnunubiph 20% wuynid:

Cuwn Euromonitor-h, hwdwywpwyhg hb-
win hwagntunh b Ynohyh hwdwofuwphwihu
wpryntuwpbipnieniup 2020-2021 pp. pu-
pwghy qutipnd wék] £ 18,1%-ny, L 2021 je.
2niyuwyh swithp Yuquti £ 1,71 iphihnu UUL
nnjwn (Jwupwdwfu wpdbpp): UYulywynid
£, np hwdwpluwphwiht hwgniuwnph Jwu-
pwoéwfu oniywu Yniubuw 6,1 wninynu wb
2022-2023 pywlwuubphu' Yuqdibng 1,95
nphihnt UWU'L nnjwp 2023 e.:

Cwanwuwnh b Ynohyh wpryntuwpbipnt-
[ejwu funanpwignyu ontjwubipt wotuwphnid
2021 p. bnt Gu puwuwnwup (427,2 djpn
UUU nnjwp), WWUL-p (364,1 djpn UWU'L nn-
jwpn), Uhwgjw| Bwqwynpnieniup (70,7
dipn UWU'L nnwin), SGpdwupwu (69,9 dipn
UUU nnwp) b dwwnuphwt (65,7 dipn
UUUL nnjwn):

Nuwagpwy £ uwl wju, np, opphuwy,
2018 p. Ywuwug hwgniuwnph ontywiphg
unwgywsd tlwdnunt wybih swwn Lk bint,
pwl wnwdwpnywug b dwuulwu hw-
gniunhg unwgywép (nnuwdwpnywug hw-
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FounusutM 1

\ Cniljuwjh wikuwdts Juuwhnw) niubgnn hwgnwuwm wpunmwnpnn pulyEpnipyniuubpu
woluwphnd, djpp WL pnpuip, 2022 p.3

gnwunh hwdwp dwiuuyb| £ 31%, Jwulw- qwubpph hwunbw wwhwuowpyh:

Ywu hwgnwwnp hwdwp' 16%, huly Yuwuwug
hwgntunp hwdwp' 53%)*:

Stpuippih b hwgmuipp ubpdnidmuu

nt wpypwhwbamdo wypuwphnd

Upnwnpwd  wwpwuptbph  hwdws-
fuwphwiht wprnwhwudwu Ypw wagnby
COVID-19 hwdwdwpwyp, b 2020 pyw-
Ywuphu wuynwip Ywadb) £ 5,2%: <wgniu-
wh ninpunwd wjn dwdwuwlwhwunywsénid
gpwugyb £ 9,1% wuynid, dhusnbin inbipu-
nhih wpunwhwunwfu wéb) £ 16%-ny’ ounp-
hhy wwownwwuhs wuhwwnwlwu wwpw-

2huwuwnwup nbipunphph b hwgniunp
wdblwdtd wpunwhwunnu £ wdpnng wsy-
fuwphnd, huy BU-U' win wwpwupubph
wdtuwdbs ubipdnidnnp: 2021 p. wbpuwnpih
wpunwhwunwfu wék| £ 7%-ny:

2022 pYwlwuh ubwwnbdpbph npne-
pjwdp' LVMH-p tinb| & onlyuih wdbuwdbs
Ywwhwwiny hwgnwwn wpunwnpnn puyb-
pnueintut woluwphnd: tw quwhwwnynid
E dnunwynpwwbu 317 dhjhwpn UUL nn-
jwp, npu wybh pwu 150 dphjhwpn UUL
nnwnpny wybih £, pwu Gphpnpn inbinnud

u3nhuuy 2
/' Cwgnwwnh 10 wiitwpwuly wypwupwuhyubpp®
Fintatuy Gpbhpp | Pplzbnh wndbpp, | Ppbunh wpdtph | FPpblnh wndtpn,
[
2022 . 2021 .
1 Mike L 33,176 +9.0 30,443
2 Louis Vuitton  Bpwu 23,426 +57.7 14,858
3 Guce I 18.110 +16.1 15,599
4 Chanel Spwuufiw 15,260 +153 13240
] Adidas S ot e 14,6386 +2.0 14,342
& Hermes Tpwibiu 13,499 +15.8 1,657
7 ZARA Fuwywuhu 12,997 -1.2 13,156
8 Hé&M Gk 12,704 +2.7 12,268
9 Cartier Tpwbtiuhw 12,419 +2.7 12,087
10 UNIQLO TELuLy AT e 9,640 -26.3 13,071

Leading clothing companies worldwide as of September 2022, by market capitalization,
https://www.statista.com/statistics/1293538/clothing-companies-market-cap/

Global Fashion Industry Statistics, https://fashionunited.com/global-fashion-industry-statistics

Apparel 50, 2022, The annual report on the most valuable and strongest apparel brands, April 2022, kg 15,
https://brandirectory.com/download-report/brand-finance-apparel-50-2022-preview. pdf
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cNhyuLtN 64 UNPSU4SNhA3NRL . PbIHKK M KOHKYPEHLUMA . MARKETS AND COMPETITION . 2023/

gwnuynn Nike puybpnipjw Yuwhwunwip:

2022 . hwgnwunh wwpwupwuhoh wp-
dtipny wnwowwnwp & hwdwpyt| Nike-u:

Upfuwwnwph dhowqquiht Yuquwybip-
wniRjwl nyjwiubpny’ wdpnng wotuwphnid
wtipuwnhih, hwgnnh, Yuiadh U ynghyh wp-
ryntuwpbpnipjwu ybe ubpgpwyyws b wyb-
I pwu 60 Uhjhnu wotuwwnnn®:

2021 . BU-nwd inbipuinpip U hwgntuwinp
wpryniuwpbpnigjwt dbe  wofuwwnnnubiph
phyp tinti £ 1.3 dhihnt dwpn, Yuqdwytip-
wnipyntuubph phyp' 143 hwqup, nph 67
winynup' hwgnwwnh Jugdwlbpwnigniu-
ubp: Ywuwjp Yuqul] GUu wofuwwnnnubph
70 wnynup: BYypnwwghubpp JbYy wudh
hwoyny wmwpblywu 490 Gypn Gu dwfuund
hpbiug hwgnwwnh hwdwp’:

Cwdwofuwphwiht Unpwdunipjwu wp-
ryntuwpbipnyentup Lnwpblwu wpunwnpnud
E wybh pwu 100-150 dhjhwpn hwgniuw:
Unpwélnipjwt uywnnnubpu wdbu nw-
ph qunud Gu wybh pwu 80 dhihwpn Unp
hwgnwuwn: 2021 pwlwupu dwpnhy wd-
pnno wofuwphnd dhohund uwwnb] Gu
16,7 dhwynp hwagniuwn b YnohYy (UGY 2ush
hwoyny Jwupwdwiu Jwbwnph dwlwy)
Sdwiuubny dhohup 220,7 UUL nnjwp®:

Lwagntuwn qubiint hwdwp UWUL-nwd tnw-
pGlwu dwfuunw tu 844 UUL nnuwp (53
hn" dbly wudh hwagny, by hph dhoht wp-
dtpp' 16.04 UUL nnywp), Uhwgjw) (Gw-
qwuynpnipyniunud’ 889 UUL nnjwip (33 hp'
Ut wudh hwayny, Ul hph uhoht wndbipp'
27.33 UUL nnup), Swwnuhwnd' 547
UUL nnpwip (26 hp' Ukl wudh hwayny, vy
hph dhohtu wpdbipp' 20.99 UUL nnjwn)®:

Lwgnwuwinh b Ynohyh hwdwotuwphwjhu
uywnnnwlwu dwhuubpp Ywgdb] Gu dnun
2,057,788.7 dhjhnu UU'L nnjwip' 2021 pyw-

Ywuhu: 2028 pYwlwuhu npwup Ywpnn
Gu hwutb) dnuin 3,021,947.87 dhjhnu UUL
nnjwnh'*:

Stipunph  hwdwotuwphwihu  onlywu
2022 pywlwuhu Ywqub) £ dnun 573,22
dpthwpn WL pnpuip: Uhuuignud £, np
2027 p. wju Ywdh dhusk 755,38 dhihwpn
UUU nnwn: Wuhw-fuwnwnoyyhwunujwu
mwpwowopowup  inbipunhh  ontjwnid
wdblwdbéu tp 2022 pwlwuhu, Upu-
dujwt GYpnwwt’ Gpypnpnp'™:

Cwagnunp  hwdwotuwphwiht  ontywu
2022 pywywuhu Ywqut £ 610,12 dhihwpn
UUU nnup, b wyulwynd k, np dhusl
2027 . Ywéh dphusl 830,69 dhjhwpn UUL
nnwp: Upbdnjwu BYpnwywu hwgnwwnh
ontjuinid wdbuwdbd mwpwdwopowut kp
2022 pwlwupu, npphtu hweonpnb| £ Uuhw-
fuwnwnoyyhwunujwt nmwpwdwopgwup™:

Unpwalnipjwu biGYunpnuwiht wnlunpp
hwdwofuwphwiht onilywu 2021 pYwlywupu
quwhwwyb £ 668,1 dhjpwpn UUL nnjwn:
Cwdwpfuwphwihtu biEYwnpnuwhtu wnbnpp
unpwdunipjwlu 2ntywih  wpubuniwpubpp
hwwndwép 2021 pwlwuhu pbpb) £ 261,5
dhihwpn, hul YngytinGuh oniywts’ onipg 122
Udpthwpn UWU'L nnwpp GYwdnin:

Lwgniuinp wngwug qudwu hwdwp wdb-
uwwygtynn Yuwypp 2021 . tink| £ Udwqn-
up":

Unpwalinipjwt wpnyniuwpbipniejwt hbwn
Utlwnbn, qupgqwunid £ unpwéliniegjwu gpn-
uwgnonteinLup, nph wwpwgwjnd gpnuw-
opohyutiph dwdthnpnnigjwt  hhduwlwu
uywwwyp ndjw) yuph unpwdélnipjwup
Swunpwuw(u k, qunwfubp Ywwnwpbip, un-
pwalinipjwl swpwReutiphu, gnigwhwunbu-
ubphtu L wy dhongwnnidubipht Jwutiwy-
gbp™:

Global Fashion Industry Statistics, https://fashionunited.com/global-fashion-industry-statistics

7 Facts & key figures 2022 of the European textile and clothing industry, EURATEX, Economic and Statistics, k9 1-33,
https://euratex.eu/wp-content/uploads/EURATEX_FactsKey_Figures_2022rev-1.pdf

Global Fashion Industry Statistics, https://fashionunited.com/global-fashion-industry-statistics
Global Fashion Industry Statistics, https://fashionunited.com/global-fashion-industry-statistics
Forecast of the total consumer spending on clothing & footwear in the World from 2013 to 2028,

https://www.statista.com/forecasts/1161735/fashion-consumer-spending-forecast-in-the-world

"' Textile Global Market Report 2023 - By Type (Other Textile Product Mills, Fabrics, Yarn, Fiber And Thread, Home Furnishings
And Floor Coverings, Textile And Fabric Finishing And Fabric Coating Mills), By Material (Cotton, Jute, Silk, Synthetics, Wool),
By Process (Woven, Non Woven) — Market Size, Trends, And Global Forecast 2023-2032,
https://www.thebusinessresearchcompany.com/report/textile-global-market-report

"> Apparel Global Market Report 2023 - By Type (Womens Wear, Mens Wear, Kids Wear), By Distribution Channel (Retail Stores,
Online Stores), By Type Of Fiber (Man Made Fibers, Cotton Fibers, Animal Based Fibers, Vegetable Based Fibers) — Market Size,
Trends, And Global Forecast 2023-2032, https://www.thebusinessresearchcompany.com/report/apparel-global-market-report

13
14

Global Fashion Industry Statistics, https://fashionunited.com/global-fashion-industry-statistics
Tovmasyan G., Fashion industry and shopping tourism, AkTyanbHble Npo6nembl rymaHUTapHbIX U eCTeCTBeHHbIX Hayk, 2017, 1-3,

pp- 80-83, https://cyberleninka.ru/article/n/fashion-industry-and-shopping-tourism/viewer



Cnihhtiq qpnuuppgniaynit
(shopping tourism)

Unpwélnypjwt  wpryniuwpbpnigjwu
qupgugdwup gniqwhtin, 6§ pwih £ wn-
unud £ uwl onthhug qpnuwsgnenyeniup: Gn-
thhug gqpnuwnpgnieiniup Ywnbih £ punpn-
26| npwbiu qpnuwponiRjwY dwdwuwlw-
Uhg &b, nph wwpwqwjnid gpnuwzpohlub-
ph Ynnuhg wuwwwphnpnbnt dwuptu npno-
dwu punniudwu npnohs gnpdnu £ hptiug
unynpwlwt dhowwiphg nnipu wwpuwp-
utip qubnt hwugqwdwupp'™:

Unhwuwpwy gpnuwonpohyubiph hwébih
qpwnudniupttinhg utiyu b) wgbinupjwu Yuy-
pnwd gunwfubip Yuwwwnbu £ Snhpugh W
gpnuwpontjwt dhol wnyw Gu Gpynt inb-
uwyh hwpwpbpnieniuutip: Unwohtu nbiw-
pnid dwdthnpnnipjwtu  hphduwwu bww-
wmwyp gqunifubp Yuwwpbiu t (shopping
tourism), tpypnpnph nGwpnd nw GpYypnp-
nwjhu gnpénnnyeniu (tourist shopping) L,
npp Ywuwwpynud £ Gwdithnpnnuygjwt  pu-
rpwgpntd (tourist shopping)'®: 2pnuwopohy-
ubpp hpduwlwund qunid GU hwagniuw,
Ynohy, uuniun, qupnbip bW wpubunitwnubn,
fuwnwipputip, EGYunpnuplw, hnpwuybp-
ubp bowyu':

Cuwn wnwppbip htnwgnnnnubiph' gunwd
Ywwnwnbint bywwnwyny dwdthnpnnie)niu-
ubiph dwdwuwywhwwnydwdu wybh GpYywp

E, qpnuwppghyutint wybih pwwn gnidwp
Gu Sdwfuunid, U wyn nbunmhuwghw wytih

hwéwhu  wigbbint  hwwuwywunyeniut
wybih ybs L'

Cnthhug gpnuwpghlubiphtt Yunptih £
PWdWUhl uh pwuh fudph’

2nthhugh uhpwhwpubip Yud onihhuguw-

dnjubp,

o wpwwnpnnubn, ywbwnnnubp Yuwd yb-
pwywbwnnnubin,
o dwpnhl, npnup ywpqwuwbu quniwfubip

GU Yuwuwnwpnwd mwppbip ywwndwnubpny

b wyu:

Cnthhug qpnuwgpohljubipp twle wygh-
(N Gu hwwny onthpug thwnwwnubiph
(shopping festival), nnnughg hwyjinuh Gu ni-
pwjnid, Upuquuwnipnud, Lnulynugnid, Ywu-
unud wuglwgynnubipp, npnug dwdwuwy
qwéwnynud GU wmwppbp nhquwjutipubiph
hwgnwwnubn, wwynuwlyubp, Ynoybinku,
qupnbp, nuybintu, fiGYwnpnuplw, wpybu-
wnh gnpdbp W wju:

wnly b wnwuduwgub unpwélniypjwu
wju hhduwlwu onihhug nbunphuwghw-ub-
pp, npunbin wybiih hwéwlu U wjghnd gpn-
uwgnpohyubip' Ujnt 8npp, Pwphq, Lnunnu,
Uhjwt, Snyphn, Cwuhwy, Fnipwy b wyju:

Cuwn npn2 wnyjwiubpp® onthhug gpnuw-
2noniiniup Uhowqquihti gpnuwnontejw
20-30 winynuu £ Ywqgdnwd: Npnp nbuwnp-
uwghwubipnud gpnuwopohlubiph  wjgbint-
pjwu hhduwlywu twwwwyp htug qunid
Ywuwwpbu E: Ophuwy, hwdwdwju Hnipw-
Jh qpnuwgponipjwit U dwnpbiphugh nbiwwp-
wnwudtiuinh (Dubai Department of Tourism
and Commerce Marketing)'® hwnnpnnufub-
nh, dhswqquwihtu wygbniubph 57%-p ni-
pw) b quwihu htug qunudubp Yuwwnpbint
hwdwnp:

Economist Intelligence Unit-p 2011 p.
quwhwuwb £ The Globe Shopper City In-
dex-p, npuntin pungplyty £ Gypnuwlwu
33 pwnuwp: hunbipup pwnyugwé £ 22 gni-
gwuhohg' fudpwynpyws 5 Ywwnbignphw-
Jnud’ fuwunubp, dwwnskiihnigniu, hwpdw-

"> AM Reports, Volume eight - Global Report on Shopping Tourism Published by the World Tourism Organization (UNWTO), 2014,
k9 13, https://www.e-unwto.org/doi/epdf/10.18111/9789284416172
'® Dallen ). Timothy, Shoping tourism, From the book Shopping Tourism, Retailing and Leisure, p. 42,

https://doi.org/10.21832/9781873150610-005

' Dallen . Timothy, Shoping tourism, From the book Shopping Tourism, Retailing and Leisure, p. 96,

https://doi.org/10.21832/9781873150610-005

'® Mi Ju Choi, Cindy Yoonjoung Heo & Rob Law (2016) Progress in Shopping Tourism, Journal of Travel & Tourism Marketing, 33:

sup 1, 1-24, DOI: 10.1080/10548408.2014.969393

' Dubai Department of Tourism and Commerce Marketing, https://www.dubaipulse.gov.ae/organisation/dtcm, Annual visitor
report 2019, https://dubaitourism.getbynder.com/m/3e56c8625ed93ce0/original/DTCM-ANNUAL-REPORT-2019-EN. pdf
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pwybinnie)nit, hntpwungubp W wpwu-
wnpw, dwynyp W Yihdw: Snigwuhoubipp
quwhwwynd Gu pun pwlwlwlwu nt
npwlwlwu wnyjwiubph: bunbpunwd pun-
gnpyyb| GU wju pwnwpubpp, npnug <LU-U
glipwquwugt) £ 50 dipn Gypnu: Unwowwnwp
nwubjwynid pungpyyt Gu Lnunnup, Uwn-
phnp, Pwpubinup, Pwphqp, <nndp, Rbnih-
up, Lhuwpnup, Uduwnbpnwdp, Mpwhw,
Pninwwbionp®:

Gnthhug  qpnuwponiiniup  fupwunn
gnpdnu L Tax free shopping-p, nph nbiw-
pnud onwpbipypjw pwnwpwghutphu Y-
puwnwpaynid £ hwdwwywwnwufuwu gunid-
ubiph UUL-u, Gpp Upwup [pnid Gu wju tip-
Uhpp, npuntinhg Gtinp Gu ptipb| wwpwp-
ubip: Lbpwnwnaynn gnwdwph swhp Yufu-
qwé b hwodwnlynn UUL-hg b Tax free
owbipwwnph dhgunpnwytwnhg:

Cwonpn  fupwunn gnpdnup Duty Free
fuwunieubinu Gu, npwnbn Jwéwnynn wuw-
pwupubph hwdwp s6U quudynd nbnw-
Ywu npnpwyh hwplbp no wngppbp' wiu
wwjdwuny, np npwup Jwbwnybint Gu gpn-
uwpnohlutinh, npnup wyn tplphg Uby-
unud Gu U hpbiug htn wnwunwd, W npnup ht-
wnwaquwjnwd hpbiug Gpypnd Yydwnpbu hwp-
Ybp' Ywhudwsd vwhdwuwswiphiphg b gnp-
onn uwywquwjphu nkdhdhg: Uuwhuh fuw-
unipubpp, unynpwpwn, gunuynid Gu onw-
twywlwjwuubpnd, L wjunbn Jwéwn-
ynwd U wiynhnjwiptu fudhsp, odwubihp,
onynjwn, hnpwuybpubp b wyu:

Swppbip Gpypubpnd nwpwwnbuwly dwp-
ptiphuqwjpu gnpdnnniejniuupny  thnpé
E wpynud fupwubint onthhug gpnuwopont-
pntup: Uwutwynpwwbu' win tywwnwyny
uinbindynud Bu hwwnny wnbkuwhninquyutip®,
qpnuw2powiht - wwunuwlhwl - Yuypkob-
pnud gndwgnynd GU npnawiyh fuwunypubn,
wwpwupwwnbuwlutip® b wyu:

Uwnphnp, ophtwy, hpwlwuwgunw k
«Madrid Destino 7 estrellas» dpwaghpp, npp
pwnuwpp ubpywjwgund £ npwbiu qunid-
ubiph (wywgnyu Juyp wotuwphnid: Opw-
ghpp Whluwpyty £ 2013 ., uygpnid® 2h-
Uwuwnwuh hwdwp, htnn nwpwséyt| Bw-
wnuhwyh, Utipuhlwyh, “ninudphwih, Bpw-
qhthwyh, Upgtiiwhuwh, 2hiph, <unyuu-
wmwuh, cytnhwih, Spujwunhwih, Mnwwu-
wnwuh, hGunwqwind twlb  dpwuupwih,
Stpdwuhwih, UUE-h ontljwutpnud: Upwy-
by Gu wl wyu wppwyh pYwihu gnpdhp-
utipp, huswhuht £, ophtiwy, wytih wpnhw-
Ywu «Madrid Shopping Experience and Tax
Free» poowjhu hwybiwdp' unp gnpdw-
nnypRUGNpNY, npnup 2wwn oguwljwn Gu gpn-
uwpohlutiph hwdwp: Upwiyh dluwplhg
h Jtip unbindyt| £ hwuwny Yuypke®, np-
wnbin wwpptp Ggniubpny wnlw Gu nbint-
Ynipynitutbp wybtih pwu 500 «gnipu» fuw-
unipUbph Jwupt: Yw)pu niubigh) £ 26 Jdju-
hg wytih wgkyni, huy peowht hwybiyw-
&p' 168000-p gbpwquwugnn ubppbnuncd:
Uhwdwdwuwl, dowyyt| £ onthpug pwp-
wnbkg** wwppbip |Ggnwubpny' huwywubpbu,
wug|tiptu, shuwpbu, Gwwnubiptu®:

* EIU | The Globe Shopper City Index — Europe, https://en.calameo.com/read/0000469920a9d7513bcc8
' Shopping Tourism in Japan, https://www.youtube.com/watch?v=WIRpjPPEwrM, Become Cérdoba - Shopping Tourism,

https://www.youtube.com/watch?v=sZ8xn-iypj0

** Shopping & markets, https://www.italia.it/en/italy/things-to-do/shopping-markets, Shopping ideas in Spain,
https://www.spain.info/en/query/shopping-ideas-spain/, Shopping, https://www.visitdubai.com/en/things-to-do/shopping, Shop-
ping around the USA, https://www.visittheusa.com/shopping-around-usa,

** Madrid shops, http://www.madrid-gouwu.cn/, http://madrid-shops.com/en

** Shopping map, https://www.comunidad.madrid/sites/default/files/doc/comercio/mapa_compras_ingles_v2020baja.pdf

% Campaign "Madrid Destination 7 Stars, the Best Store in the World",
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Stipuinhih W hwgnwunh wpnwnpnieint-
up <wjwuwnwuh pbel wpryniwpbpne-
pjwWU puwgqwywnnd qupgugdwu hulw-
Jwlwu ubipnid nup' hwoyh wnubing wyu, np
funphpnwhtu wwphubiph nnpunp k-
untpjwu Yuwplinpwanyu 6jnintiphg Utyu kn,
npnud qpunywdutiph hyp 2ntpe 150000
Ep: Cwjwuwnwup funphpnwihu Uhniejwt
hwgnwwh UL wbpunpph hpduwlywu dw-
wmwlwpwpubiphg tp: Fhwybn wjdd hw-
gntunh b ibipunhih wpwmwnpnientutu wp-
ryniuwpbpwlwu punhwunip wpunwnpw-
ph dhwju 2%-u £ wqgdnwd, uwlwju owpnt-
Uwlywlwu wéh dhinnwd niuh: Cwagniunp wp-
ryntuwpbipnypjwu dwywiubpp 2020 pqw-
Ywupu 2019-h hwdtdwwn 56.3 dhjhnu UUL
nnjwphg hwub| Gu 59.8 dhjhnu UUL nn-
(wph: Nnpunp 2018-2020 epe. gpwugh) b
hwgnwunh wpnwnpnijwu 28% wé: Lkp-
Yujnd <wjwunwuh nmwpwdpnd gnpdnid
U wbpunph wpunwnpnipjwu 35 L hw-
gnwuinh wpwwnpniejwu 110 puybpnieiniu-
ubip: Pwgh quugywdwjht uywndwt ww-
pwupubiph wpunwnpnieinituhg, wtpuwnhih
L hwgniuwh wpwwnpnygjudp qpwnynn
hwjywywu puybpnienitubpp hwyjnup Gu
uwl npwbu wofuwphwhnswly wwpwupw-
upoubph  Bupwywwwwnnubp®:  Uydbh
pwu 250 wpfuwwwlyhg niubignn funpnp
puytipnigyniuutpp  hhduwywund  hwdw-
gnpdwlygnud GU wprnwuwhdwujwu quug-
Ywdwjht 2niywih wytwhuh wwpwpwhy-
ubiph htw, huswhuhp Gu Prada-u, Zara-u,
Max Mara-u, Moncler-p, O'stin-n L wyu’
wpunwnpbny pdpniyny (gnuqwd b wj| pwé-
ynuutip, ybpuwggbunutbip, Ynpwnpwunhy
L wpn$buhnuw] hwdwqgqbuwnubp, wnwp
ybpwpyniutp, ubppuwggbiun bW wy hw-
gnww:  Upwwnpnigynitup - jugdwybpw-

ynud b Gupwwwjdwuwgpbph hhdwt ypw,
npnug  hwdwdwjt'  hwjwlywu puybpne-
pIntuubpp unwunw Gu hnwdp, gnpdywdp-
ubip, Yupdwopubp, |gnudwu uyniebp, wp-
ubuniwpubp W wy pwnwnphsubp® hwyw-
pbnt, wpwnwnpbine b hGn wpnwhwubnt
updwd hwgnwunubpp®:

Ninpnind pungpyywsd wofuwwnnnubiph
pwuwyp 2021 pqwywuphu btnb £ 9394
dwpn: <wgniunph wpuwnpnyjwl ninp-
wnnd Uhoht wduwlwt  wofuwwnmwywpép
£<L-nid 250 UU'L nnpwp Lk, huy, oppuwy,
hunwhwnut* 1800, Mnpuingwhwynid’
893, fFwjjwunwd’ 862 UUL nnjup: <wy-
Ywlwu hwgnwwh wpunwhwunwp 2021
pYwywuhu Ywqub| £ 183.5 dju UUL nn-
jwp, hpduwywund wpunwhwudb £ M
hunwhw, Yapdwupw b wyu®®:

£L-nd Ybpohu wwphubpht uwwnnn-
ubiph 2powuntd UGS nwpwdnid £ gk hwy-
Juwlwu wpunwnpnypjut hwgniunh uww-
nnudip: <wjljwlwu hwgniun wpnwnpnn-
ubphg wnwyb] JbGé hbnhuwynyeniu Gu
l{qubLij «Ubwbmh», «|:|_|'1ULU», «Viva»,
«UUhUh», «ﬂLuthJU», «U.[bpu», «Snuu4»,
«Light affect», «z.g.est», «you & me», «Sir
Qochar» b dh wipp wy ugdwlbpwnieniu-
ubip, npnup wpunwnpnud Bu wnphynunwd,
Jpuwhwgnuun W gnyuwubp®:

L Ywnwywpnigjwt 2023 e. thbwnpyw-
nh 2-h N138-L npnodwdp punniuybg «<w-
jwuwnwup  winbipuinp| wpryntuwpbpniypjwu
qupgwgdwu  2023-2026 pYwlwuubph
opwaghpp», npu pungpynd £ wbunwlwu
wowlygnipjwu Uh 2wpp dhongunnidubip'
ninnywé <wjwunwuntd inbipunp| wprynt-
uwpbipniejwu npwlwlwu qupgugdwup®:
Cunhwunip wndwdp, Ywuluwwnbuynd L
wowlgnieintu 14,249.90 djpn <K npwdh
swihny (wyn pYnd’ whwmwlwu wowlgni-
RN U opbiupny swngbiyws wy dhong-
utip): Uhongwnnidubiph wpryntupnid Yuu-

¢ Skipuwnhih U Yuph ninpwn, https://enterprisearmenia.am/hy/pages-businessEnvironments/textile-and-garment

¥ L Yuwnwdwpnipjwt 2023 p. thtnpgwnh 2-h N138 - L npnodwt hwybiidws N1, « wjwuwnwuh inbipunh) wpnyniuwpbipni-
prjwlu qupgqwugdwu 2023-2026 pqwlwuubiph dpwghpp», ke 10,
https://www.e-gov.am/u_files/file/decrees/kar/GV8F-7F75-64DB-4B72/138.1.pdf

** << nbipunhy ninpunh ubipnpniudwh ninbignyg, 2022,

https://enterprisearmenia.am/hy/pages-businessEnvironments/textile-and-garment
* Swhphdwljwu 3., «Made in Armenia» ppbunt whwhywunid £, «<UUPEN W nbintywghnp, 202174, te' 53-61,

DOI: 10.52174/2579-2989_2021_4 53

30 << Yuwnwywpnipjwt 2023 p. thtwnpdwph 2-h N138 - L npnadwt hwytjws N1, «Lwjwuwinwuh nbipunhy
wpryntuwpbipnugjw qupgugdwu 2023-2026 pywlywuubnh dpwahpp», £ 37,
https://www.e-gov.am/u_files/file/decrees/kar/GV8F-7F75-64DB-4B72/138.1.pdf
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fuwwnbuynud £ bpbp dwypnwgnbignipniy’

o 2026 pwlywuhtu <wjwuwnwuhg nbpu-
whih wpnwhwundp Yypluwwwnyyp'
Ywquting 536 dju UU'L nnjwn,

o Jwujuwwnbuynn dwdwiwwhwwnyw-
onwd winbipuinp| nnpnh - wpuwnpnnw-
Ywuntejniup Ywéh 1,8 wugquwd,

e ninpnp Yywhwwuh wofuwwmwunbintpph
Utd dwup W Yuyniu Yhup wofuwnnidh
dwutwlgniejwu wnnuiny' dhoht npw-
Ywdnpdwt  dwlwpnuyh - pwpdpug-
dwdp: Ywufuwwnbuynn dwdwuwyw-
hwwnydwdnid nbipunh| ninpund wfuw
wnnnubpp phyp Ywybwuw 1.6 wuquwd:
Uyuwhuny' wpnyniuwpbpnipyniunid Yab-

Juynpyh unp phqubu dnnbi’ hhuudwd pwn-

app wpuwnpnnuywuniejwdp, wwpwup-

ubph pwpnnigjwdp b wybjugywsd wpdb-
pny wpunwnpnipjwy quipgugdwu, ubithw-

Ywu ppbunutpp dowydwu W unp onlywubp

dnunp gnpdtint ypw*":

Uugnipwn, L&L-nwd inbipuinph b hwgntu-
nh wpnwnpnijwu qupgugnip Yuwwu-
wh uwl onthhug gpnuwgpontjwl wnwy-
fuwnwgdwup: Swynp, ubipywnwd syw yp-
dwywgpwywu ndjuiutp hwuywu wp-
twnpniRjwu hwgniunh uywnnnutiph yb-
pwpbipjwl, npwbugh hwulwuwup, Rt utip-
quw gpnuwnghlutinh 2pgwunud nppuiting
E wwhwuowpy Jwjbind hwjwlwu wp-
wwnpnpjwu  hwgnwwnp: Ywpdnud Gup'
hwjjwlwu hwgniuwnt ntbh pwpdp npwy,
sh ghonud Uhgwqquihti wwpwupwuhaub-
nhu, uh 2wpp hwy nhqujutinubip hpkiug wp-
wnwnpwupny unyuhuly ubpyuywuntd Gu un-
pwdlnipjwl dhowqqwihu 2wpwrubphu,
nwwmh <wjwuwmwund Yupbih £ fupwub
onthhug gpnuwponieiniup: Wn ywwnw-
Yny Ywpbih £ Yuwguwybpwb) hwwnniy dwp-
ptiphuqujht wnawiutin, gpnuwgpgoniejw
wwonnuwlwu Yujpkonud Ywpbh £ wun-
pwnwnuw] hwjywlwu hwgnwuwnh onthhug

gpnuwnontejwu huwpwynpnieintubphu,
huswbu uwl nublw] wnwudhu Yw)pks'
Shoping.Armenia, npwnbin Yubplywjwgytu
hwjwlwu  wpuwnpnigjwt  hwgnwwnp,
Unghlyp b wyiu (htugwtiu, ophuwl, Uwnph-
nh Yupboh wwpwguwjnd £), W npnbinhg
Yuwpbih Yihup bwb wngwug qunwdubp Yw-
wwnb: Npwbiu 2nthhug gpnuwponteint-
uphg huwpwynp ogwnynnubp' wydd Jwpnn
Gu hwunbu qw] nnw qpnuwopohlyutipp,
pwuh np dh 2wpp dhwqquihts wwnwupw-
uhoubip hwybi| Gu ppbug fuwunubipp M-
uwuwnwunw: Uju wnnwdny, wtwp £ wlyunh-
Jugub| hwjjwywu ppbunubph wnweodnnt-
dp’ qpnuwznehyubiph opowinid npwig Gw-
uwskihnigjwtu Jtdwgdwu bwwwnwyny:

2pnuwoponiRjwt wju  inbuwyh qup-
gugdwtu hwdwp wbwnp Gu ninnnpnywd
dpuwignwihu puyitip pninp awhwgpghn Ynn-
dbph dwutwlgnypjwdp’ dwutwynp hwwn-
qwsd, whnwlwu ninpwn, onwnbpypjw ubip-
npnnutip W wyu:

Gnihhug qpnuwgngniniup, hp htipeht,
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wpryntuwpbpniejwt qupgqwugdwup, ninp-
wind ubipnpnidubph wybjwgdwup, wofuw-
wnwwnbnbph unbinddwup, huswbu twl hwj-
Jwywu hwdwwywnwufuwt  wwpwupw-
uhoubiph vhowqggqwjhtu dwuwsdwup:

3 L Ywnwywpnipjwl 2023 p. thawnpduwph 2-h N138 - L npnadwt hwdtywd N1, «lwjwunwuh ibipuny wpryniuwptpn-
Wl qupgqwgdwu 2023-2026 pqwlwuutiph dpwghpp», te 51,
https://www.e-gov.am/u_files/file/decrees/kar/GV8F-7F75-64DB-4B72/138.1.pdf



10.

11.

12.

13.

14.

0oqsugnNro4uo aruuuunihe@3nhL

Cwhphdwujwu (3., «Made in Armenia»
ppbunu wynhjwunud £, < UURPGN T
wntintywahn, 2021/4, to 53-61, DOI:
10.52174/2579-2989_2021_4_53:

L Ywnwywpnipjwu 2023 p. thbnpgwnph
2-h N138 - L. npnadwtu hwybwd N1, «Lw-
jwuwwuh inbipunh| wpryntuwpbipniejwu
qupgwguiwu 2023-2026 pywlwuubpp
Sdpwahnpp», https://www.e-gov.am/u_files/file/de-
crees/kar/GV8F-7F75-64DB-4B72/138.1.pdf

. L ibipunpy ninpwnp ubipnpndwhu ninb-

gnyg, 2022, https://enterprisearmenia.am/hy/
pages-businessEnvironments/textile-and-garment
Stipuwnpih U Yuph ninpu, https://enterpri-
searmenia.am/hy/pages-businessEnvironments/
textile-and-garment

. AM Reports, Volume eight - Global Report

on Shopping Tourism Published by the World
Tourism Organization (UNWTO), 2014, p. 13,
https://www.e-unwto.org/doi/
epdf/10.18111/9789284416172

. Annual visitor report 2019, https://dubaitour-

ism.getbynder.com/m/3e56c8625ed93ce0/origi-
nal/DTCM-ANNUAL-REPORT-2019-EN.pdf
Apparel 50, 2022, The annual report on the
most valuable and strongest apparel brands,
April 2022, p. 15, https://brandirectory.com/
download-report/brand-finance-apparel-50-2022-
preview.pdf

Apparel Global Market Report 2023 - By
Type (Womens Wear, Mens Wear, Kids
Wear), By Distribution Channel (Retail
Stores, Online Stores), By Type Of Fiber
(Man Made Fibers, Cotton Fibers, Animal
Based Fibers, Vegetable Based Fibers) -
Market Size, Trends, And Global Forecast
2023-2032, https://www.thebusinessresearch-
company.com/report/apparel-global-market-report
Become Cérdoba - Shopping Tourism,
https://www.youtube.com/watch?v=sZ8xn-iypj0
Brophy M., What Is a Shopper Profile: 8
Types of Shoppers, https://fitsmallbusiness.com/
shopper-profile/

Campaign "Madrid Destination 7 Stars, the
Best Store in the World", https://www.comu-
nidad.madrid/compras/campana-madrid-desti-
no-7-estrellas-mejor-tienda-mundo

Dallen J. Timothy, Shoping tourism,

From the book Shopping Tourism, Re-
tailing and Leisure, p. 96, https://doi.
org/10.21832/9781873150610-005

Dubai Department of Tourism and
Commerce Marketing, https://www.dubaipulse.
gov.ae/organisation/dtcm

Facts & key figures 2022 of the European
textile and clothing industry, EURATEX, Eco-
nomic and Statistics, k9 1-33, https://euratex.
eu/wp-content/uploads/EURATEX_FactsKey_Fig-

ures_2022rev-1.pdf

15. EIU | The Globe Shopper City Index -

Europe, https://en.calameo.com/

read/0000469920a9d7513bcc8

Forecast of the total consumer spending

on clothing & footwear in the World from

2013 to 2028, https://www.statista.com/fore-

casts/1161735/fashion-consumer-spending-forecast-

in-the-world

17. Global Fashion Industry Statistics, https://fash-

ionunited.com/global-fashion-industry-statistics

Leading clothing companies worldwide as of

September 2022, by market capitalization,

https://www.statista.com/statistics/1293538/cloth-

ing-companies-market-cap/

19. Madrid shops, http://www.madrid-gouwu.cn/,
http://madrid-shops.com/en

20.Mi Ju Choi, Cindy Yoonjoung Heo & Rob Law
(2016) Progress in Shopping Tourism, Jour-
nal of Travel & Tourism Marketing, 33:supl,
1-24, DOI: 10.1080/10548408.2014.969393

21. Shopping, https://www.visitdubai.com/en/things-
to-do/shopping

22. Shopping around the USA, https://www.visitthe-
usa.com/shopping-around-usa

23. Shopping ideas in Spain, https://www.spain.
info/en/query/shopping-ideas-spain/

24. Shopping map, https://www.comunidad.madrid/
sites/default/files/doc/comercio/mapa_compras_in-
gles_v2020baja.pdf

25. Shopping & markets, https://www.italia.it/en/
italy/things-to-do/shopping-markets

26. Shopping Tourism in Japan, https://www.you-
tube.com/watch?v=WIRpjPPEwrM

27. Steele V., Fashion industry, https://www.
britannica.com/art/fashion-industry/Fashion-de-
sign-and-manufacturing

28. Textile Global Market Report 2023 - By Type

(Other Textile Product Mills, Fabrics, Yarn,

Fiber And Thread, Home Furnishings And

Floor Coverings, Textile And Fabric Finishing

And Fabric Coating Mills), By Material (Cot-

ton, Jute, Silk, Synthetics, Wool), By Process

(Woven, Non Woven) - Market Size, Trends,

And Global Forecast 2023-2032,

https://www.thebusinessresearchcompany.com/

report/textile-global-market-report

Tovmasyan G., Fashion industry and shop-

ping tourism, AkTyanbHble Npobaembl ryma-

HUTAPHBIX U eCcTeCTBEHHbIX Hayk, 2017, 1-3,

pp. 80-83, https://cyberleninka.ru/article/n/fash-

ion-industry-and-shopping-tourism/viewer

30.World Trade Statistical Review 2021, p. 77-
78, https://www.wto.org/english/res_e/statis_e/
wts2021_e/wts2021_e.pdf

31. World Trade Statistical Review 2022, p. 77-
78, https://www.wto.org/english/res_e/booksp_e/
wtsr_2022_e.pdf

16.

18.

29.

QHIALAULUOIT TdIIWY * NILITING Q¥IGAY * JudbNhAaLAas LJadnn - g £20¢




cNhyuutrN 64 Ur8U4SNha3NhL . PbIHKK U KOHKYPEHLMA . MARKETS AND COMPETITION . 207

Fasve TOBMACAH
Cmapuwuii uccnedosamens uccnedosamenbckozo yeHmpa «Ambepd», Al DY,
KaHOUOam 2KOHOMUYECKUX HayK, doyeHm
PbIHKW 1 KOHKYPEHLUMA
TEHOEHUWN PA3BUTUA NHOYCTPUU MOAbl U LUONUHI-TYPU3MA B MUPE U B APMEHUN

WHpycTpua mopbl ABNAETCA OAHON M3 ABMMYLLMX CUN MUPOBOIA 3KOHOMMKK. (1o paHHbIM Euromon-
itor, MMpoBasa MHAYCTpuA ofexabl 1 obysu Bbipocna Ha 18,1% B Tekywux ueHax B 2020-2021 ropax
U, Kak oxupaerca, BbipacTeT Ha 18,1% B 2021 ropy, obbem pbiHka coctasun 1,71 Tpnu gonnapos CLUA
(po3HMYHaA CTOMMOCT).

KpynHeiiummm pbiHkamu wBeiiHoii 1 obysHot npombiwneHHocTn B Mupe B 2021 ropy 6binn Kutaid,
CLUA, Benukobputanus, lepmanus, AnoHua. Kuaii - KpynHeiiunii B Mupe skcrnopTep TEKCTUAA U Ofex-
abl, a EC - kpynHeiilunii nmnoptep 3Toii npopyKuuu.

B TekcTunbHOIA, WBeliHoi, KoxeBeHHOI 1 06yBHOI NMPOMbILLIIEHHOCTH MO BCEMY MUPY 3aHATO bonee
60 munnmoHos pabouux.

B 2021 ropy ntoau Bo Bcem mupe notpebnanu B cpepHem 16,7 eanHuL, opex bl (PO3HUYHBIE NPOJaMmm
Ha pyuly Hacenenus) u obysu, Tpata B cpegHem 220,7 ponnapos CLUA. Muposbie notpebutenbckue
pacxopbl Ha opexay 1 obysb B 2021 rogy ouenusanuce B 2057,8 mnpp sonnapos.

B ctatbe npencraBneHbl TeHAEHUUN Pa3BUTMA (DILLH-UHAYCTPUM, CYLLLHOCTb U OCHOBHbIE Hamnpas-
NEHUA LUOMUHI-TYpKU3Ma, Crocobbl MPOABMKEHNA LLOMMHI-TYpPU3Ma, a TaKMe TUMbl KNUEHTOB MO WX
nosefeHnto. Take Obinn NpeacTaBneHbl CEKTOP MPOU3BOACTBA OfEM/Abl M BO3MOMHOCTW Pa3BUTUSA
LonnuHr-Typusma B PA.

Kntouesble cnosa: Moda, 00exda, meKcmusnb, WONUHe-mMypu3sM, wonuHe-gpecmusans, Tax Free
nokynku, maeasur Duty free, npoghune nokynamensa
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FASHION INDUSTRY AND SHOPPING TOURISM DEVELOPMENT TRENDS
IN THE WORLD AND IN ARMENIA

The fashion industry is one of the driving forces of the global economy. According to Euromonitor,
the global apparel and footwear industry grew by 18.1% at current prices in 2020-2021 and is expected
to grow by 18.1% in 2021, with a market size reaching 1.71 trillion US dollars (retail value).

In 2021, the largest markets of the clothing and footwear industry worldwide included China, the
USA, the United Kingdom, Germany, and Japan. China is the world's largest exporter of textiles and
clothing, and the EU serves as the largest importer of these products.

Over 60 million workers are involved in the textile, clothing, leather and footwear industries
worldwide.

In 2021, people worldwide consumed an average of 16.7 units of clothing (retail sales per capita)
and footwear, spending an average of 220.7 USD. Global consumer spending on apparel and footwear
was estimated at 2057,8 billion USD in 2021.

The paper presents the development trends of the fashion industry, the essence and main desti-
nations of shopping tourism, ways of promoting shopping tourism, as well as the types of customers
according to their behavior. The clothing production sector and opportunities for the development of
shopping tourism in the RA were also presented.

Keywords: fashion, clothing, textile, shopping tourism, shopping festival, tax-free shopping
duty-free shop, buyer profile



